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A Bit About Kishgraphics

§ About 40+ years experienced in advertising, design, printing & marketing.

§ 90% of clients are tourism based with many as long term clients of 10+ years. 

Member of the North of Boston CVB for almost 25 years.

§ Proven expertise in simple and effective creative solutions for all budgets. 

§ Located in the Historic Derby Street and Collins Cove area of Salem in a West India 

store that once served the shipping trade and the tanneries in this area of town.

§ Studio is a Mac based environment and network using Adobe Creative Suites 

(InDesign, Illustrator, Photoshop, & Dreamweaver) along with Microsoft Word, Excel 

and Quark Xpress.

§ We partner with printing companies, web 

programmers, photographers, and others 

to create product for our clients



So What Do We Create?

§ Create visual branding that speaks to tourists regionally, 

nationally, and internationally.

§ Advertisements to brochures to large scale publications.

§ Coop advertising for groups of businesses to 

advertise a city or regional area.

§ Photography for your business to use.

§ Let’s look at some of the work.



Publications & Brochures



North of Boston CVB

Support Ad Sales, Design Concept & Production, Writing, Negotiating with Printers & 

Vendors - Visitor Guides between 2011-2018, 2019 in progress with electronic version online



North of Boston CVB

Toast of the Coast Campaign

§ Partner with the Chamber 

and the NBCVB

§ Enables more marketing 

for your money

§ We are stronger working 

together to promote our 

towns and cities than 

separately



Peabody Essex Museum

Design of Tourism & Membership Brochures

§ Excite them!

§ You can give little tastes

§ Show people in your place engaged.



Salisbury Chamber of Commerce

Developed Imaging for Economic and Tourism Development



Destination Salem

Developed Advertising Campaign, Visitor Guide Sales, Print Collateral & Production

§ Think basic function over 

complicated design

§ Tell the story of your 

business or town



Essex National Heritage Commission

Developed Design Campaigns, Style Sheets, Advertising, Collateral, Event Materials & 

Production



Essex National Heritage Commission

Developed Print Collateral to Educate about Architecture, Farms & Agriculture

§ 2 color printing is good 

for small budgets. 

§ Simple easy designs

§ Easy to reference 

information essential



Trails & Sails, an ENHC Event

Developed Logo, Collateral, Billboards, Style Sheets, and Marketing Materials

Consistent look and feel



City View Trolley

Website, Logos, Brochures, Branding – Simple navigation



What works in advertising? 



Coop Advertising



Bold Ad Templates – Keep visual brand consistent….colors, fonts, images



Use photos in publications & advertising to express seasons. Be consistent.



What  does not works? 



Too much information

Yellow Text is difficult 

to read on white

Low 

resolution 

& blurry 

images



Low resolution is for 

digital media – Screens, 

TV, cell phones

High resolution is for 

print media – Ads, 

publications, brochures

Stretched Images not good.

Image Issues



Font Issues

Don’t use common fonts 

and fonts that are not 

meant to be used on 

high end printing 

machines.

Uneven linespacing

Letterspacing too close.

Spacing gaps

Bad spacing 

Too Many Fonts



Principles for You to Think About

§ What works now & what does not.

§ Can you service or handle large groups? 

How many? 

§ Reservations systems for restaurants, 

spas, and service industry.

§ How will you balance marketing to 

locals and tourists in the busy seasons.

§ Think about the trickle down effect of 

tourism economy.  Tourism impacts an 

entire community.

§ What do you aspire towards in moving 

into thinking about tourism

§ Who will do what in the marketing?

§ On-site staff? Marketing firm? Designer?

§ Inclusiveness – LGBTQ, Ethnically, etc.

§ Be authenticity, don’t make up anything

§ Partnership together as community

§ Image & language 

§ Timelines

§ Consistency 



Remember…

§ There is strength in numbers. 

§ More businesses working to market together, the stronger you are.

§ Don’t think of yourselves as individuals in advertising. Tourism partners. Competitor 

thinking can kill off the team effort to promote.

§ Work with people who have knowledge of tourism & travel industry and the region and 

knows the customer trends in the industry

§ Make sure your deadlines are honored by vendors. Stay on top of these.

§ Start preparing not for the Sports Complex.

§ Sit with someone who knows tourism and get a plan together now.

§ Feel free to call me for a conversation/consultation.

Let’s look at what you need to do.


