Fromdfing To Tourism Markel

Jerrie Hildebrand, Owner & Creative Principal
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A Bit About Kishgraphics

About 40+ years experienced in advertising, design, printing & marketing.

90% of clients are tourism based with many as long term clients of 10+ years.

Member of the North of Boston CVB for almost 25 years.

Proven expertise in simple and effective creative solutions for all budgets.

Located in the Historic Derby Street and Collins Cove area of Salem in a West India

store that once served the shipping trade and the tanneries in this area of town.

= Studio is a Mac based environment and network using Adobe Creative Suites
(InDesign, lllustrator, Photoshop, & Dreamweaver) along with Microsoft Word, Excel

and Quark Xpress.

= We partner with printing companies, web )_

programmers, photographers, and others

to create product for our clients }/<$|i8 h G raph | CS
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So What Do We Create?

= (reate visual branding that speaks to tourists regionally,
nationally, and internationally.

= Advertisements to brochures to large scale publications.

= Coop advertising for groups of businesses to
advertise a city or regional area.

= Photography for your business to use.
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= Let's look at some of the work.



Publications & Brochures
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North of Boston CVB

Support Ad Sales, Design Concept & Production, Writing, Negotiating with Printers &
Vendors - Visitor Guides between 2011-2018, 2019 in progress with electronic version online
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North of Boston CVB

Toast of the Coast Campaign
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Peabody Essex Museum
Design of Tourism & Membership Brochures

Journey

through a World of
Art and Culture

Come for the art ...
Join for the benefits!

art|eulture | experionee art | eultare | S art feulture [ eaplore

= Excite them!

= You can give little tastes T

= Show people in your place engaged. KS h G raph | CS
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Salisbury Chamber of Commerce
Developed Imaging for Economic and Tourism Development
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Destination Salem

Developed Advertising Campaign, Visitor Guide Sales, Print Collateral & Production

= Think basic function over
complicated design

Official Discover the magic of

=  Tell the story of your
business or town
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Salem.org
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Essex National Heritage Commission
Developed Design Campaigns, Style Sheets, Advertising, Collateral, Event Materials &
Production

Investing in the Future

Membership
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@ Bordar to Bowton Trod for bicycks and pedostrion recreation,in parinership o e “behind e
with the Notionol Pork Service Rivers and Tros Progrom. URL: www bordes e

toboson org/

ond inepruing domonsraios. Canval o he progromis b cuoredy B Partnringfor Education

plorors Gudo, @ thematic newaloter chackfulof infosmation on evonts ond
Scank Byways | e G Nokid Hatoge Ao Sccic ey 40 soliguided toun exploring he region, omang member dacovels and otber
g beoolits. URL: essexherioge.org/explrers/

mundies. Dosigaciod a3 a sote Scanic Bywoy on November 20, 2003
Essex Heraga continues 1 lecd the efortfo coordination of he bywery
ploaning sfot 03 @ resource o the six byway communiies. URL sssexber.
oge.org/scenicbywoys/

This yeur, ENHC grants

veraged an
$1.3 million in matching
frends for the region

In the past decade,
228 ENHC grants have
leveraged $4.11 million
MMWIA«WwI«oWnNMuMM in additional insestment

oy inking the ol foo-

res o Town centers, neighborhoods 0nd ransponotion hubs. As o 468 stuadents and
, Essexc e pport teuchers from local
in vining, ndkosing ond medketing. URL: coasiobols.org/x0ops/ President’s Rep s ot
A : wniue
Hssex LINGS 1 Essax UNCs o Locol Hiskory in o Nosonol Context, 6 o Z ( roi cducational programs ot
—— pgbrepmbnesrsah Investing In & o e heritag sites throwgh
with ol prmory soutce moteril 1o moke thei scial e lessors more 4 O 2006
oot ond excig. URL: waw ssaniocs o/ a Changing YN *
using 1 Supporied by o Teoching Amaricon Hisory Gront Landscape
thecugh th U.S. Deporiment of Educatin, ha highy sucesthl Using Essox

sominon and insruction thot bulds curriculo based on kocol

History progrom ecvides v 200 Essax Couety high school oachars wih - ., 15\!
,-? §Y 10,
haoricol assets. URL: wewwsingassashistoy.org/

W

Website |
1 yoor, deWZAODOO-AuIm—MMMW<Mb
.a,m..wus:amw 90 vp for an Explocars ot
ﬂn

worioy of o ond ok
hroughoud the Heritoge Avea. Our indaracive maps, oo
Piog Dov e e dacons 105y ool o pocl KR &

Visitor Centers | Essax Notional Hartage Area Visior Canters work co-
opercsivoly wih Essax Horitoge and the Notondl Pork Service 15 provide

rogion’s myr
iod noturol, hitoric ond culurol resources. URL: essexharitoge org/viir
contors/

Creative Visual Branding Solutions | Publication, Print & Electronic Design



Essex National Heritage Commission
Developed Print Collateral to Educate about Architecture, Farms & Agriculture

Sunds, Flowers & Nurs
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= 2 color printing is good
for small budgets.
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Trails & Sails, an ENHC Event

Developed Logo, Collateral, Billooards, Style Sheets, and Marketing Materials

Consistent look and feel

September 28-30, 2007 A Weekend of Walks & Water

150 EVENTS -

Whale watches,
marsh meanders, .
kayak paddles,
foraging walks,

architectural talks,

Join us for the sixth farm tours,
annual weekend of bike rides, \

free discoveries schooner sails [ [ Al e 7 TRAILS & SAILS
in the Essex National \ ¥ v TRAIS S= September 28 - 30, 2007
Heritage Area. =

FREE ) Explore Es

sex County
ADMISSION oS! fudminarinle ‘

Wieekend of Free Discovenes

978.740.0444
TrailsAndSails.org

&SAILS

Essex National Heritage Area

September
23 & 24
2006

150
Events

SATURDAY, September 23, 2006
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See the Sites...
Heor the History...
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Website, Logos, Brochures, Branding — Simple navigation
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What works in ad verlising?

o o’
.,.':....“ LMY .
T s
et
=
Creative Visual Branding Solutions | Publication, Print & Electronic Design



Dlscover Gloucester Salem, Massachusetts s;um Witch Museum
discovergloucestercom 3-Sakemorg gt Scuaare Mot Scierm, A 0197
SalemWachMuseum.com
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The House of the Swen Gables @ Holiday Inn Express Haml\ome Hotel North of Boston
A Saugus Logan Alrpon bady.com ~Revere MA (W151 Convention & Visitors Bureau
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9
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Coop Advertising
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Bold Ad Templates — Keep visual brand consistent....colors, fonts, images

EXCITING EXHIBITIONS
AT THE PEABODY ESSEX MUSEUM | 2019

B 5 g

MASSACHUS
3

Best Waterfront Seafood
Shack in Americu

Best Local Food in
Massachasets
Kawher Mogvedne

Hest Scafood Dives

—Covosal Livig

Best Scafood in America
Sardva PV

Voted Best Restaurant
in New England
oaccow

Nature's Nation Order of Imagination
At I

graphs of Olivia Parker

viormen 4 Py
JULY 15-NOVENSEN 11, 2010

THROUGH MAY §, 2019

A Passion for American Art Hans Hofmann

ecti fram the Caroly The Natuse of Atrtractioe

§ Fotnt Lynch Collectiar SEPTEMBER 21, 2019-JANUARY 3, 2020
MAY 11-DECEMEEN 1,2019

Storyin | 3
NORT]:{BOSTON.()R(,:

Whare the Questions Live e
T Convention & Visitors Burean

A Lasting Memento [ RN ART & NATUAE CENTER
ohn Thomons Photograpihn OPENS SEPTEMSER 21, 2019

the River Mir
JUNE 1, 2012 SUMMEN 2030

For mora information visit pem.org.

PEME

941 o 80, | Sabern WA | pem.sey
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Use photos in publications & advertising to express seasons. Be consistent.

Fun Activities on Water

~ Area’sTop Rated o g 1 ~ -
Whale Watch on TripAdvisor s ?UR 8! r;’\ BOSTON onrG
S onvention & rs

~ Guaranteed Sightings sha B ” F;{” 74GT‘V 2’72‘65’ 0

= Named Yankee Magazines |
Watching in New England ’y Whale Watching Boat ;

Visit NorthofBoston.org for
a free travel guide & map.

“Fditors Choice for Whale

www.7SeasWhale Watch.com %%
B [oa%2d

83-1776

A0 NorthofBoston.org | Fun Activities cn 'Water

ONICS
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What does udt works?
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Double your vacation enjoyment - via TWA circle trips

It casts o mées 4o 6o ene way - return ansther— [n fhe US, or olersess

WE LIHE IT HERE. m YOU MIGHT T0O0.

Yellow Text is difficult

to read on white

Low
resolution

, “Professional Experienced Agents & blurry e
for yout Personal and Corporate Travel : e
— = images i -
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Image Issues

Stretched Images not good.
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High Res Image 300dpi Low Res Image 72dpi
High resolution is for Low resolution is for

print media — Ads, digital media — Screens,
publications, brochures TV, cell phones

Ki’shéraphics
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Font Issues

Don’t use common fonts
and fonts that are not
meant to be used on

high end printing
machines.

Too Many Fonts

Howto
iss off
our

designer
fneg?:ls

and give

thema

THE RAPIST
>

Uneven linespacing
Letterspacing too close.
Spacing gaps

Bad spacing
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Principles for You to Think About

= What works now & what does not.

= (Canyou service or handle large groups?
How many?

= Reservations systems for restaurants,
spas, and service industry.

= How will you balance marketing to
locals and tourists in the busy seasons.

= Think about the trickle down effect of
tourism economy. Tourism impacts an
entire community.

= What do you aspire towards in moving

into thinking about tourism

Who will do what in the marketing?
On-site staff? Marketing firm? Designer?
Inclusiveness — LGBTQ, Ethnically, etc.
Be authenticity, don't make up anything
Partnership together as community
Image & language

Timelines

Consistency
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Remember...

= There is strength in numbers.

More businesses working to market together, the stronger you are.

Don't think of yourselves as individuals in advertising. Tourism partners. Competitor

thinking can kill off the team effort to promote.

Work with people who have knowledge of tourism & travel industry and the region and

knows the customer trends in the industry

Make sure your deadlines are honored by vendors. Stay on top of these.
= Start preparing not for the Sports Complex.

= Sit with someone who knows tourism and get a plan together now.
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= Feel free to call me for a conversation/consultation. b

Let’s look at what you need to do. MS h G rap h | CS
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