
The mission of the North of Boston Convention & Visitors Bureau is to 
promote Essex County as a travel destination for visitors, meetings and 
group tours; increase the number of visitors and length of stay in our 
region; expand product to meet traditional & new market segments; 
serve as a central source of information for visitors; foster economic 
development through public and private partnerships.





CY2017 
Tourism has a tremendous economic impact in Massachusetts: 

$22.9 billion in direct spending
149,000 jobs

More than $1.5 billion in state & local tax revenue 

ESSEX COUNTY – “North of Boston” region
CY2017 Domestic & International Spending in Essex County

*Reflects year over year growth

$1.1 BILLION in direct spending
8,094 jobs

$89.5 million in state & local tax revenue 

SOURCE: USTA/ MOTT



239,200 TOTAL Tourism Jobs Supported by TOTAL 
Traveler Spending, 2017

MA Traveler Direct Spending Supports 149,400 jobs in Seven Major Sub 
Industries…..
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CY2017 Domestic Spend

Gloucester $111,764,767 $27,461,374 841 $6,210,345 $2,925,153

Salem $110,055,636 $27,041,429 827 $6,115,374 $2,880,420

Peabody $68,457,400 $16,820,455 515 $3,803,918 $1,791,695

Danvers $66,677,213 $16,383,051 502 $3,705,000 $1,745,103

Newburyport $57,562,067 $14,143,397 433 $3,198,506 $1,506,538

Rockport $51,442,081 $12,639,674 387 $2,858,441 $1,346,363

Andover $47,304,144 $11,622,954 356 $2,628,512 $1,238,063

Saugus $43,448,339 $10,675,556 327 $2,414,260 $1,137,148

Ipswich $41,097,238 $10,097,875 309 $2,283,618 $1,075,614

Salisbury $34,043,937 $8,364,830 256 $1,891,693 $891,012

Amesbury $34,009,739 $8,356,427 256 $1,889,792 $890,117

Haverhill $33,247,887 $8,169,235 250 $1,847,459 $870,177

Marblehead $32,892,610 $8,081,941 247 $1,827,718 $860,879

Essex $28,401,295 $6,978,394 214 $1,578,152 $743,330

Beverly $27,548,249 $6,768,795 207 $1,530,752 $721,004

North of 

Boston Expenditures Payroll Jobs State Tx Local Tx 

$     

949,939,632 

$  

233,406,717 7,146 

$     

52,784,545 $         24,862,207 



Target Markets

Target #1: Domestic Leisure – Short Haul (New England 
and mid-Atlantic) 

Target #2: Domestic Leisure- Long Haul 

Target #3: International (Groups and FIT) 

Target #4: Groups 

Target #5: Meetings/ Special Events 



Circulation: 200,000
Shelf Life: March 2019- March 2020
Distribution: Essex County 
lodging/attractions/museums/restaurants; MA 
Visitor Centers; AAA offices all over the US; 
Greater Boston, ME, NH, CT, NY, PA and NJ 
(through CTM and Gateways on Display), 
Canada (through NE Tourism Center), 
Massachusetts international representatives in 
UK, Canada, Germany, Italy, France, and 
Ireland; and mailed directly to thousands of 
travelers annually across the globe via website 
requests and the Massachusetts Office of 
Travel & Tourism.
· Online digital flipbook -
http://ebook.universalwilde.com/NorthofBost
on-2018VisitorsGuide/
· Embedded onto USB drives for industry 
Trade Shows such as Discover New England 
(international), US Travel Association IPW 
(international) and American Bus Association 
(group tour)
· On display at consumer shows, such as 
the Big E in Springfield (September), 
Weddings Expo (January), NY Travel Show 
(January), Boston Globe Travel Show 
(February), MassLive Travel Show at MGM 
Springfield (April).

http://ebook.universalwilde.com/NorthofBoston-2018VisitorsGuide/


Cooperative Advertising in the 2019 Guide
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Cooperative Advertising in the 2019 Guide



CREATIVE SAMPLES
AdWords Display and Re-targeting Ads seasonal throughout 

FY19
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CREATIVE SAMPLES



CREATIVE SAMPLES
TripAdvisor Campaign- June 1- July 31, 2018

3891 views 233 entries 6% conversion

https://travelmasscoast.com/wp-admin/admin.php?page=gf_entries&view=entries&id=2


3331  views 776 entries 23.3% conversion

CREATIVE SAMPLES
Boston.com and WCVB/weather.com Campaign- June 11- July 31, 2018

https://lobsterandliberty.com/wp-admin/admin.php?page=gf_entries&view=entries&id=3




Advertisements at Logan International Airport



QUESTIONS:

Ann Marie Casey, Executive Director
acasey@northofboston.org

978-465-6555

mailto:acasey@northofboston.org

